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Hi! I’m Ana — a bilingual digital marketing and social media strategist 
with experience developing multi-platform campaigns, producing 
social-first content, and driving audience engagement through 
data-driven insights. Most recently, I served as a Digital Marketing 
Associate at the Cato Institute, where I managed content strategy, 
produced video and graphics, analyzed performance data, and 
collaborated across departments to amplify research, events, and 
educational initiatives.

Previously, I contributed to the Wilson Center’s Latin American 
Program as a digital communications intern, producing multimedia 
content and research-driven videos. I’m fluent in English and Spanish, 
proficient in Italian, and passionate about storytelling, user-centered 
digital communication, and creative brand-building.



EDUCATION & CERTIFICATIONS
BACHELOR OF ARTS, WORLD L ANGUAGES  
& LITER ATURES (SPANISH & ITALIAN)

CERTIFIED DIGITAL 
MARKETING PROFESSIONAL

BACHELOR OF ARTS, INTERNATIONAL 
STUDIES (L ATIN AMERICA)

Southern Methodist University — December 2019 Digital Marketing Institute — 2024

Southern Methodist University — December 2019



SOCIAL MEDIA STRATEGY
At the Cato Institute, I managed multi-platform social 
strategies, developed content concepts, wrote copy, 
and coordinated messaging across teams. For these 
visual assets, I collaborated closely with our in-house 
graphic designers who produced the final designs 
based on my content outlines. 

Government  
spending infographic

Tweet-to-graphic  
conversions

Socialism statistics carousel

Book storytelling posts

Drug trafficking conviction stats

https://www.instagram.com/p/DJJwC5CvMHk/?hl=en
https://www.instagram.com/p/DJJwC5CvMHk/?hl=en
https://www.instagram.com/p/DKAqHZTziBw/?hl=en
https://www.instagram.com/p/DKAqHZTziBw/?hl=en
https://www.instagram.com/p/DLAMouVOixE/?hl=en&img_index=1
https://www.instagram.com/p/DF-cJxxt1OD/?hl=en&img_index=1 
https://www.instagram.com/p/DOyeztBEenj/?hl=en&img_index=1 


CONTENT CREATION: GRAPHICS

A set of digital banners created 
as part of a Penguin Random 
House job application exercise, 
combining compelling visuals 
with concise, narrative-driven 
copy; concept and design by me.

Penguin Random  
House book banners

Promotional brochure created to showcase 
Bocadelli’s event-catering services with clear 
service listings, contact details, and a clean, 
client-friendly layout.

Bocadelli Catering brochure

Contamos con más de
20 años de

experiencia en
organización de

eventos y banqueting.

Banqueting Planning y
logística

Audio y videoValet Parking

Decoración

Carpas y
mobiliario

Barras de 
especialidades

Escenografía y
ambientación

SERVICIOS:

+52 222 233 5904 @bocadel l i www.facebook.com/tut tobocadel l i

COTIZA TU  PRÓXIMO
EVENTO CON NOSOTROS

Haznos llegar la siguiente
información para una cotización

del Chef Pablo:

Nombre completo
Teléfono
Correo
Tipo de evento
No. de personas
Fecha del evento
Lugar del evento

Año Nuevo!
¡Feliz

Tutto Bocadelli te desea un
próspero 2025

In unprecedented
times of a broken

and divided
America, we must

learn from the
voices that have

been silenced for
far too long. 

October 2022

They say behind
every successful
man there is a

strong woman. In
“Lady Justice,” we

have the
successful women

who questioned
and stopped the

strength of a toxic
President.

They say behind
every successful
man there is a

strong woman. In
“Lady Justice,” we

have the
successful women

who questioned
and stopped the

strength of a toxic
President.

September 2022

How do we really
measure success? Do
we stick to the lies we
tell, or do we embrace
our imperfect selves?

August 
2022



CONTENT CREATION: GRAPHICS

A social media mini-series highlighting New Year traditions 
around the world, blending cultural storytelling with visually 
engaging, language-focused graphics.

Zaloa Languages New Year 
tradition posts

An original infographic I produced for “La Semanita”  
highlighting vaccine diplomacy and immunization status  
across Latin America.

La Semanita Special Edition: 
Vaccine Diplomacy

HAPPY
NEW YEAR!

In the U.S., people gather in New York
City's Times Square to watch the

dropping of a giant ball at the stroke
of midnight. It is also a huge televised

event even outside the U.S.

NEW YEAR'S TRADITION 

NEW YEAR'S TRADITION 

In Mexico, (and in many other
Hispanic countries) just when the

clock hits midnight in New Year's Eve,
everyone has to eat 12 grapes and

make a wish for each grape.

NEW YEAR'S TRADITION 

The Bleigießen tradition in Germany
consists in melting lead and then
pouring it into cold water to read the
form it takes and guess what the new
year holds for us.



VIDEO PRODUCTION

At the Wilson Center, I 
researched, scripted, 
and produced a video on 
gender-based violence 
in Latin America to raise 
awareness for Women’s 
History Month.

Wilson Center  
GBV video

A media-hit clip I produced 
to highlight external 
coverage referencing Cato’s 
work and extend its reach 
across TikTok.

TikTok viral clip

A brand-storytelling  
video I scripted and 
co-produced to clearly 
communicate what Cato 
is and what it stands for, 
developed in partnership 
with a graphic designer.

From Parchment  
to Policy video

Javier Milei speaks at Cato’s 
Conference. We captured a 
viral event moment to boost 
relevance and real-time 
engagement.

Event coverage 
(Milei)

https://www.facebook.com/watch/?v=456533655584857&ref=sharing
https://www.facebook.com/watch/?v=456533655584857&ref=sharing
https://www.tiktok.com/@catoinstitute/video/7197104936767802666
https://www.instagram.com/p/DPB12w9Dma5/?hl=en
https://www.instagram.com/p/DPB12w9Dma5/?hl=en
https://www.instagram.com/p/DDZ0X5Ktolt/?hl=en
https://www.instagram.com/p/DDZ0X5Ktolt/?hl=en
https://www.facebook.com/watch/?v=456533655584857&ref=sharing
https://www.tiktok.com/@catoinstitute/video/7197104936767802666
https://www.instagram.com/p/DPB12w9Dma5/?hl=en
https://www.instagram.com/p/DDZ0X5Ktolt/?hl=en


ANALYTICS & REPORTING
I produced monthly performance reports for 
50+ accounts, analyzing growth, impressions, 
engagements, and top-performing content.

*SENSITIVE INFO BLURRED TO PROTECT COMPANY DATA

Top Social Media Posts

Top
Instagram
Post

Top 
Facebook

Post

Top Social Media Posts

Top
Twitter

Post

Top 
LinkedIn 
Post

Top Social Media Videos

Top Instagram Reel Top TikTok Video

429,600
Number of Views Across Platforms

3,509,190
Number of Views Across Platforms

Total  Engagement

Impressions
26,416,878

Video Views 
4,356,477

Engagements
236,390

Engagement by Platform*

Twitter
45,802

Facebook
 7,740

Instagram
15,305

YouTube
132,409

LinkedIn
1,956

TikTok
33,178

 -Engagement Overview

The number of times a post was
shown in a person's feed

Includes Twitter, Facebook,
Instagram, TikTok and YouTube

The reactions, comments and
shares (or saves) on a post

*Includes reactions, comments and shares, not including video views



CONTACT

LINKEDIN

EMAIL

PHONE 

linkedin.com/in/anap-torresc

anap.tece@gmail.com

469-288-5490

http://linkedin.com/in/anap-torresc
http://anap.tece@gmail.com

